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The applications on online social media have emerged and quickly gained the mindshare of employees in companies. Social media has been proved to have so many benefits in the corporate world but, numerous risks surround the use of this rapidly changing technology in communication. In the workplace, the use of social media can lead to the misuse of resources of the company and can lead to conflicts of interest and negative criticisms that may lead to disagreements of others. The issue of social media crosses over several compliance issues and ethics, making it a challenging phenomenon to handle. However, just like the rest of the other compliance and ethic topics, it ought to be proactively managed for companies to protect their reputation and provide the employees therein with management methodologies of their business and personal activities. This paper presents the aspect of the use of social media in the workplace.
The use of personal social media in the workplace can lead to problems that may harm others. Breach of confidentiality and conflicts of interests have been apparent problems emerging from the use of social media in the workplace (Vega, 2016). Employees may share personal data or media of their fellow employees on these online applications, and that causes a breach of confidentiality. The spreading and exposure of the victim's personal information causes shame, low self-esteem and can lead to low productivity in work. There also arises disagreement been the employee who shared such information, and the victim; as such, they cannot have a comfortable time working together and having a unity of purpose until the issue is resolved. Also, social media include postings, and people start conversations or discussions on particular topics, even politics.
As such, different employees have different opinions and preferences and conflict in their interests. This causes disagreements online, and that may be translated into real life and workplace. With improper relations, each party is affected in terms of regarding the other's due employability respect and workplace duties. Presentation of wrong information about a person may also lead to a sense of disownment, inactiveness in work, and stress. A person’s destruction of their reputation might cause far much harm to themselves and may open up conflicts that may be too hard for the company to solve, and consequently affect other people who were not connected to the problem, but would come in as third parties supporting either side. This may grow and affect the company as a whole (Cleveland, 2016).
Ethical values are, therefore, required in the posting of any blogs, photos, or any other kind of media that might place the workplace in a bad light. Some of these values are personal responsibility, due care, and integrity (Cleveland, 2016). The company should consider assessing and evaluating the care that must be taken by the employees in sharing any information may it be a photo or a blog that may place the other employees and the company at large, in a wrong reputable position. Addressing social media use for personal matters and company-wise must also be done. Personal responsibility should also be emphasized on the use of social media in relation to objectives of the business, the rights and responsibility for the non-employees who take part in company social media activities; all of which should be set by the company (Vega et al., 2015). The main one, integrity, underlines these values. Integrity calls for not compromising any ethical principles in the use of social media ranging from honesty, fairness, and respectfulness towards other people or entities.
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